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7-Eleven, Inc.

7-Eleven, Inc. Corporate Giving
Program: 7-Eleven makes
charitable contributions to nonprofit
organizations designed to promote
education; health and wellness;
safety; and community
revitalization.The grantmaker has
identified the following area(s) of
interest:

Operation Chill: 7-Eleven provides
coupons for free 7-Eleven products
to enhance relations between police
and youth. Law enforcement officers
"ticket" kids they observe doing
good deeds or exhibiting positive
behaviors, such as wearing bicycle
helmets, picking up trash,
participating in community activities,
and deterring crime. The "tickets"
are coupons for a free 12-0z
Slurpee.

Fields of interest: Athletics/sports,
amateur leagues;
Community/economic development;
Crime/law enforcement, police
agencies; Crime/violence
prevention; Education; Health care;
Safety/disasters; Youth.

Cause-related marketing; Donated
products; Employee volunteer
services; In-kind gifts; Program
development; Sponsorships; Use of
facilities.

Applications not accepted.
Giving primarily in areas of
company store operations,
particularly Dallas, TX. .

http://corp.7-eleven.com/

Advance Auto Parts, Inc.

Advance Auto Parts, Inc.
Corporate Giving Program:
General charitable giving.

Employee volunteer services;
General/operating support.

Advance Auto Parts makes
charitable contributions to
nonprofit organizations in areas
of company operations; giving
also to national organizations.

(540) 362-4911
http://www.advanceautoparts.com
/english/about/public.asp
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Costco Wholesale
Corporation

The Costco Foundation: The
foundation awards grants for emergency
assistance to employees of Costco
Wholesale and its subsidiaries.
Disasters, preparedness/services;
Human services, emergency aid.

Costco Wholesale Corporation
Contributions Program: Costco makes
charitable contributions to nonprofit
organizations involved with education,
health, and human services. Special
emphasis is directed towards programs
designed to promote quality education
and health care for children. Children;
Education; Health care; Human
services.

The Costco Foundation: Grants to
individuals.

Costco Wholesale Corporation
Contributions Program: Employee
volunteer services; General/operating
support; In-kind gifts; Scholarship funds.

The Costco Foundation:
Applications not accepted.
Giving limited to areas of
company operations. County:
King; metropolitan area: Seattle-
Tacoma-Bellevue, WA;
Congressional district:
Washington District 8

Costco Wholesale Corporation
Contributions Program:
Support is given primarily in
areas of company operations,
with some emphasis on
Washington.

The Costco Foundation:

999 Lake Dr.

Issaquah, WA 98027-8990
Contact: John Matthews, Pres.

Costco Wholesale Corporation
Contributions Program:

(425) 313-8100
http://shop.costco.com/en/About/Cha
ritable-Giving.aspx
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Dollar General
Corporation

Dollar General Literacy
Foundation: The foundation fosters
the advancement of adult literacy.

The grantmaker has identified the
following area(s) of interest:

Adult Literacy Grants Program:
Through this program, the
foundation supports programs
designed to provide direct service to
adults in need of literacy assistance
in the instructional areas of adult
basic education, general education
diploma preparation, or English for
speakers of other languages. Grants
will be awarded for up to $20,000.
Back-to-School Grants: These
grants provide funding of up to
$5,000 to assist schools in meeting
some of the financial challenges
they face in implementing new
programs or purchasing new
equipment, materials, or software for
their school library or literacy
program. Fund must be used to
enhance or expand the school's
library, media center, or literacy
programs. Eligible programs or
projects may target new readers,
below-grade-level readers, readers
with learning disabilities, or general
literacy.

Dollar General Literacy
Foundation:

Dollar General Corporation
Contributions Program: Cause-
related marketing; General/operating
support; In-kind gifts.

Dollar General Literacy
Foundation: Giving on a
national basis

Dollar General Corporation
Contributions Program:
Giving primarily in areas of
company operations; giving
also to national organizations.

Dollar General Literacy
Foundation: (615) 855-5208
http://www.dgliteracy.com/mission
/
Dollar General Corporation
Contributions Program:
http://www2.dollargeneral.com/Ab
out-Us/Serving-Others/pages/DG-
cares.aspx
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Dollar General
Corporation

Dollar General Corporation
Contributions Program: As a
complement to its foundation, Dollar
General also makes charitable
contributions to nonprofit
organizations directly. American Red
Cross; Disasters,
preparedness/services; Health care;
Military/veterans.

Beyond Words: The Dollar
General School Library Relief
Program: In collaboration with the
American Library Association, the
American Association of School
Librarians and the National
Education Association, the
foundation operates a school library
disaster relief fund for public school
libraries in the states served by
Dollar General. The fund will provide
grants to public schools whose
school library program has been
affected by a disaster. Grants are to
replace or supplement books,
media, and/or library equipment in
the school library setting. For more
information, visit
http://www.ala.org/ala/aasl/aaslawar
ds/dollargeneral/disasterrelief.cfm.
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Dollar General
Corporation Continued

Family Literacy Grants Program:
Through this program, the
foundation will award grants to direct
family literacy service providers.
Eligible family literacy programs
must have the following four
components: adult education
instruction; children's education;
parent and child together time
(PACT); and parenting classes that
teach parents to be the primary
teacher for their child. Grants of up
to $20,000 will be awarded.

Waiting List Reduction Grants:
This program provides funding of up
to $10,000 to adult literacy
organizations to address student
waiting list reduction efforts. Eligible
nonprofit organizations must provide
direct services to adults in need of
literacy assistance in one of the
following instructional areas: adult
basic education, general educational
development (GED) diploma
preparation, and English as a
second language. Applicants must
be a qualified 501(c)(3) organization
with a valid IRS tax ID, a K-12
private or public school, a college or
university, or a public library.
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Dollar General
Corporation Continued

Youth Literacy Grants: These
grants provide funding to schools,
public libraries, and nonprofit
organizations to help with the
implementation or expansion of
literacy programs for students who
are below grade level or
experiencing difficulty reading.
Grants of up to $3,000 will be
awarded.Fields of interest: Adult
education--literacy, basic skills &
GED.

Dollar General Corporation
Contributions Program: As a
complement to its foundation, Dollar
General also makes charitable
contributions to nonprofit
organizations directly. American Red
Cross; Disasters,
preparedness/services; Health care;
Military/veterans.

Fred Meyer Stores, Inc.

Fred Meyer Stores, Inc. Corporate
Giving Program:Fred Meyer makes
charitable contributions to nonprofit
organizations involved with hunger
and youth development. Food
services; Youth development.

Donated products; Employee
volunteer services;
General/operating support; In-kind
gifts; Sponsorships.

Support is limited to Alaska,

Idaho, Oregon, and Washington.

http://mww.fredmeyer.com/compa
ny_information/FM_Community/P
ages/fred_meyer_fund.aspx

Kmart Corporation

Kmart Corporation Contributions
Program: K-mart makes charitable
contributions to nonprofit organizations
involved with health, birth defects,
diabetes, anhd children and youth.
Hospitals (general); Health care;
Genetics/birth defects; Diabetes;
American Red Cross; Salvation Army;
Children/youth, services.

Annual campaigns; Employee volunteer
services; General/operating support;
Income development; Sponsorships.

Support is given primarily in
areas of company operations;
giving also to national
organizations.

www.kmartcorp.com/communityrelati
ons/kmart
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Kohl's Corporation

Kohl's Corporation Contributions
Program: Kohl's makes charitable
contributions to nonprofit organizations
involved with children's education and
health and youth soccer and awards
college scholarships to kids ages six to
18 who volunteer in their communities.
Elementary/secondary education;
Health care; Breast cancer;
Athletics/sports, soccer; Children/youth,
services Children; youth.

Cause-related marketing; Donated
products; Employee volunteer services;
General/operating support; Scholarships-
to individuals; Sponsorships.

Support is given on a national
basis in areas of company
operations.

Application address for
sponsorships: ¢/o Sponsorships and
Promotions, N56 W17000
Ridgewood Drive, Menomonee Falls,
WI 53051

http://kohlscorporation.com/communi
tyrelations/community01.htm

community.relations@kohls.com

Macy's, Inc.

Macy's Foundation: The foundation
supports programs designed to promote
arts and culture, education, the
environment, HIV/AIDS, and women
issues and programs designed to assist
minorities. Arts; Education;
Environment; AIDS; AIDS research;
Food services; Food Banks; Youth
development; intergenerational
programs; Aging, centers/services;
Federated giving programs; Minorities;
Women.

Macy's, Inc. Corporate Giving
Program: As a complement to its
foundation, Macy's also makes
charitable contributions to nonprofit
organizations directly. Arts; Education;
Health care; Cancer; AIDS; AIDS
research; Food services;
Housing/Shelter; Children, services;
Family services, domestic violence;
Community/economic development;
Public affairs Aging; Minorities Women;
Homeless.

Macy's Foundation: Annual campaigns;
Capital campaigns; Continuing support;
Employee matching gifts; Employee
volunteer services; Employee related
scholarships; General/operating support;
Matching/challenge support; Program
development; Seed Money.

Macy's, Inc. Corporate Giving
Program: Annual campaigns; Cause-
related marketing;
Conferences/seminars; Emergency
funds; Employee volunteer services;
General operating support; Program
development; Seed Money;
Sponsorships.

Macy's Foundation: Giving on a
national basis in areas of
company operations, with
emphasis on CA, FL, GA, MO,
NY, and OH.

Macy's, Inc. Corporate Giving
Program: Support is given
primarily in areas of company
operations.

Macy's Foundation: (513) 579-7000
foundationapps@macys.com
www.federated-fds.com/community/

Macy's, Inc. Corporate Giving
Program:

dbarker@fds.com
http://www.federated-
fds.com/community
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Nordstrom, Inc.

Nordstrom, Inc. Corporate Giving
Program: Nordstrom makes
charitable contributions to nonprofit
organizations involved with arts and
culture, education, human services,
and community development.
Support is given primarily in areas of
company operations. Arts;
Community/economic development;
Education; Human services.

Annual campaigns; Capital
campaigns.

Giving primarily in areas of
company operations. No
support for individual primary
or secondary schools or
religious organizations not of
direct benefit to the entire
community. No grants to
individuals, or for general
operating support for United
Way-supported organizations,
political projects,
scholarships, advertising,
auctions, raffles, or
opportunity drawings, team
scholarships or fundraising
competitions, production of
films, videotapes, recordings,
publications, or displays,
merchandise promotions,
conferences or conventions,
or event sponsorships; no
loans or investments.

(206) 373-4015

Contact: Anne Nordstrom Gittinger,
Dir., Corp. Contribs.

FAX: (206) 373-4007
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Pearle Vision, Inc.

OneSight Research Foundation:
The foundation supports research
projects designed to find better
treatments and cures for vision
threatening diseases and disorders
with a focus on diabetic and
pediatric eye diseases; and awards
scholarships to optometry students
through the Dr. Stanley Pearle
Scholarship Fund.The grantmaker
has identified the following area(s) of
interest:

Block Grants - See the Cure:
Through the See the Cure program,
the foundation supports programs
designed to conduct research and
provide treatment for diabetic eye
diseases; and helping to find a cure
for diabetic retinopathy, the number
one cause of adult blindness in the
U.S. Grants range from $5,000 to
$50,000.

Dr. Stanley Pearle Scholarship
Fund: Through the Dr. Stanley
Pearle Scholarship Fund, The
OneSight Research Foundation will
award 10 scholarships in the
amount of $2,000 each. Invitation to
apply is extended to second and
third year full-time students starting
in the fall of the year pursuing
graduate studies leading to a Doctor
of Optometry degree. Scholarships
will be awarded on a competitive
basis, based on scholastic
performance, potential, and
evidence of a commitment to a
career in the optometric profession
and to community service.

Research; Scholarships--to
individuals.

National

(972) 277-6191

Contact: Trina Parasiliti, Secy.
FAX: (972) 277-6422
tparasil@onesight.org
http://www.onesight.org
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PETCO, Inc.

Fields of interest: Diabetes
research; Eye diseases; Eye
research; Medical school/education.

Building/renovation; Capital
campaigns; Conferences/seminars;
Continuing support; Emergency
funds; Equipment; General/operating
support; In-kind gifts; Program
development; Research.

National

petcofoundation@petco.com
http://www.petco.com/Content/Co
ntent.aspx?PC=petcofoundationh
ome&Nav=11

PetSmart, Inc.

PetSmart Charities, Inc.: The
organization gives grants to help
homeless pets and end euthanasia
as a means to controlling the pet
population.The grantmaker has
identified the following area(s) of
interest:

Emergency Relief Funding:
Provides emergency relief aid to
assist pets in times of hurricanes,
fire, and other natural catastrophes.
The program also provides much-
needed support in times of man-
made emergencies, including pet
hoarders and puppy mill rescues
and for animal victims of violence.
Fields of interest: Animal welfare;
Canada.

Conferences/seminars; Emergency
funds; Equipment; Program
development; Seed money.

National; international

(800) 423-7387
http://www.petsmartcharities.org
info@petsmartcharities.org
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Safeway Inc.

The Safeway Foundation: Education;
Health care; Agriculture/food; Human
services; Community/economic
development.

Safeway Inc. Corporate Giving
Program: As a complement to its
foundation, Safeway also makes
charitable contributions to nonprofit
organizations directly. Education; Food
banks; Community/economic
development.

The Safeway Foundation: No support
for political or religious organizations,
advocacy programs, sports teams or
athletic competitions, other foundations,
for-profit organizations, or granting
organizations. No grants to individuals,
or for capital or building campaigns,
meetings, conferences or workshops,
fundraising dinners, galas or events.
Safeway Inc. Corporate Giving
Program: General/operating support.

Support is given primarily in
areas of company operations.

The Safeway Foundation:
safeway.foundation@safeway.com
http://www.safewayfoundation.org

Safeway Inc. Corporate Giving
Program:
http://shop.safeway.com/corporate/s
afeway/community_caring.asp

Sears, Roebuck and Co.

Sears American Dream Campaign:
Sears supports programs designed to
help families achieve and preserve the
American dream of home ownership.
Housing/shelter; repairs.

The Sears-Roebuck Foundation: The
foundation supports organizations
inovled with families, diversity, and
women. Family services;Civil/lhuman
rights, equal rights; Women.

Sears American Dream Campaign:
Donated products; Employee volunteer
services; General/operating support.

The Sears-Roebuck Foundation:
Annual campaigns; Capital campaigns;
General operating support; Program
development.

Sears American Dream
Campaign: Support is given on
a national basis.

The Sears-Roebuck
Foundation: Giving primarily in
Chicago, lllinois. Also giving to
national organizations.

Sears American Dream Campaign:
lgibb03@sears.com
www.searsamericandream.com
(847) 286-5506

The Sears-Roebuck Foundation:
Appplications not accepted.
Contributes only to pre-selected
organizations. (Board meeting
date(s): 4 times per year
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SUPERVALU INC.

SUPERVALU Foundation: The
foundation supports programs designed
to promote environmental stewardship;
health and nutrition; and hunger relief.
Environment, natural resources;
Environment; Healthcare; Health
organizations; Food services; Nutrition.

SUPERVALU INC. Corporate Giving
Program: As a complement to its
foundation, SUPERVALU also makes
charitable contribtuions to nonprofit
organzations directly at the local or
regional level. Special emphasis is
given to programs that promote hunger
relief, health and nutrition, and
environment stewardship. Environment;
Food servies; Nutrition; General
charitable giving.

SUPERVALU Foundation: Program
development.

SUPERVALU INC Corporate Giving
Program: Donated products;
General/operating support.

SUPERVALU Foundation:
Giving primarily in areas of
company operations in MN.

SUPERVALU INC Corporate
Giving Program: Giving
primarily in areas of company
operations.

SUPERVALU Foundation:
(952)282-4000

http://www.supervalu.com/sv-
webapp/community/guidelines.jsp

SUPERVALU INC Corporate Giving
Program: (952) 828-4000
www.supervalu.com/sv-
webapp/community/community.jsp
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Target Corporation

Target Foundation: The foundation
supports programs designed to promote
arts and culture; and provide basic
needs for individuals and families at
risk. .

Program area(s): The grantmaker has
identified the following area(s) of
interest:

Arts: The foundation supports programs
designed to provide accessible and
affordable art and cultural experiences
to the community.

Social Services: The foundation
supports programs designed to provide
food, clothing, and housing to
communities and families at-risk.
Fields of interest: Arts;
Community/economic development;
Family services; Food services;
Hospitals (general); Housing/shelter;
Human services; Museums; Salvation
Army; United Ways and Federated
Giving Programs.

Target Corporation Contributions
Program: As a complement to its
foundation, Target also makes
charitable contributions to nonprofit
organizations directly. Support is given
on a national and international basis in
areas of company operations.

Target Foundation: Continuing support;
Emergency funds; General/operating
support; Program development.

Target Corporation Contributions
Program: Conferences/seminars;
Curriculum development; Donated
products; Emergency funds; Employee
volunteer services; In-kind gifts;
Scholarship funds; Sponsorships.

Target Foundation: Support
limited to the Minneapolis/St.
Paul, Minnesota 7-county
metropolitan area.

Target Corporation
Contributions Program:Giving
on a national and international
basis in areas of company
operations, including in Africa,
Asia, India, and Latin America.
No support for educational
institutions for regular
instructional programs, religious
organizations not of direct benefit
to the entire community, athletic
teams, or advocacy or research
groups. No grants to individuals,
or for endowments, treatment
programs, athletic events,
fundraising or gala events, or
capital or building construction
projects.

Target Foundation:

(800) 388-6740
community.relations@target.com
http://www.target.com/community

Target Corporation Contributions
Program:

(800) 388-6740
Community.Relations@target.com
http://target.com/target_group/comm
unity_giving/index.jhtml
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Tesoro Corporation

Tesoro Corporation Contributions
Program: Tesoro makes charitable
contributions to nonprofit
organizations involved with arts and
culture, education, the environment,
health, disease, youth development,
and community development. Aging;
Arts; Community/economic
development; Economically
disadvantaged; Education;
Environment; Mentally disabled,;
Minorities; Youth development.

Employee matching gifts; Employee
volunteer services;
General/operating support; In-kind
gifts; Sponsorships.

Giving on a national basis in
areas of company operations,
with emphasis on Kenai, AK,
Martinez and Wilmington, CA,
Kapolei, HI, Mandan, ND, San
Antonio, TX, Salt Lake City,
UT and Anacortes and
Auburn, WA,

http://www.tsocorp.com/TSOCORP/S
ocialResponsibility/ TESOROSOCIAL
RESPONSIBILITY

Walmart

The Walmart Foundation: The Walmart
Foundation strives to provide
opportunities that improve the lives of
individuals in company communities.

Through financial contributions, in-kind
donations, and volunteerism, the
Walmart Foundation supports initiatives
focused on enhancing opportunities in
the following four main focus areas:

* Education

The focus is on programs that address
the educational needs of underserved
young people ages 12-25. Examples
include programs that re-engage
students who have dropped out of high
school, improve retention rates of first-
generation college students, support
teachers, and promote adolescent
literacy.

The Foundation provides support
through the following giving programs:

National Giving Program

The National Giving Program awards
grants of $250,000 and above to
nonprofit organizations implementing
programs at multiple sites across the
country or that have innovative initiatives
that are ready for replication nationally.
Support is primarily provided to nonprofit
organizations that address the
Foundation's four focus areas listed
above.

State Giving Program

The State Giving Program provides
grants of $25,000 and above to nonprofit
organizations with programs that serve a
particular state or region and that align
with the Foundation's mission to create
opportunities so people can live better.

National

800-530-9925
charrec@wal-mart.com
http://www.walmartfoundation.org/
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Wamart Continued

* Workforce Development/Economic
Opportunity

The focus is on job skill training,
counseling, and support services for
unemployed, underemployed, and
displaced workers. Examples include
job placement and retention efforts,
adult education, occupational training,
training for English language learners
(ELL), and wraparound services
including career counseling, life skills,
etc. A secondary interest is asset
development programs that help close
the gap between earnings and basic
expenses. Examples include increasing
access to earned income tax credit
benefits, child care subsidies, and other
state/federal benefits.

* Health and Wellness

The focus is on programs that improve
access to healthcare, reduce healthcare
disparities, and promote nutrition.
Examples include cooking and meal
planning classes for women, infants,
and children; healthy snacks for kids in
summer programs; and support for
doctors planning community health
programs for underserved children.

* Environmental Sustainability

The focus is on production systems that
sustain people and the environment by
reducing waste and promoting energy
efficiency and the use of renewable
resources. Examples include waste
reduction programs, retrofitting of social
service infrastructure, and sustainable
agriculture initiatives.

Local Community Contribution
Program

Walmart Stores and Sam's Clubs
provide grants beginning at $250 to local
nonprofit organizations, including
government agencies, public and private
K-12 and higher education institutions,
and churches and other faith-based
organizations with propose projects that
address and benefit the needs of the
community at large.

Walmart Foundation Scholarship
Programs

The Foundation offers three scholarship
programs and also administers the
Walton Family Foundation Scholarship
on behalf of the Walton Family
Foundation.

Note: Through the five-year initiative,
"Fighting Hunger Together," the
Foundation is stepping up efforts to help
end hunger in America. Visit the
Foundation's website for details.




